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Purdicom enhances 
engagement through 
Marketing Automation

Carla Nadin
Marketing Manager at Purdicom



Creating tailored messages 
to effectively cut through 
a niche marketplace, 
build strong partner 
relationships, and 
positively impact ROI.

“

“
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In the hot seat: 
Carla Nadin,  
Marketing Manager

Company: 
Purdicom

Focus: 
Hyper-personalised 
email campaigns to 
promote webinars and 
tech solutions

Sector: 
Business services – 
cloud and wireless

Size: 
54 staff 

Where 
were we?
As the UK’s leading wireless, cloud and security 
distributor, we support resellers, VARs, MSPs and 
WISPs across a wide number of verticals. We 
are driven by a passion to power our partners’ 
organisational futures via next generation 
technology from the world’s best vendors.

Since our inception in 2005, we have 

grown into a £32 million turnover 

firm that was listed in The Sunday 

Times HSBC International Track 

2020. Operating in a niche reseller 

marketplace, our competitors are often 

much larger companies, so we strive to 

keep pushing boundaries in innovation 

and supporting new technologies, in 

order to stay one step ahead.

To support our growth and relevance, 

our marketing has to translate 

key technical messages to the 

right customers and prospects in a 

sophisticated way – and on a global 

scale. It is vital that we correctly 

identify and segment our audience of 

forward-thinking firms so that they 

receive ultra-personalised comms.

We focus on offering a bespoke, tailored 

experience that not only speaks directly 

to our partners but highlights why we 

are different – from how we add value 

through technical support, advice and 

webinars, to why we become a bolt-on 

service for many businesses.

A great way to communicate this is 

through email marketing.

Requiring hyper-relevant comms that 

answer customers’ real-time queries on 

subjects including security solutions, 

heat mapping tools and logistics, our 

marketing automation platform had to 

match Purdicom’s ambitions, flexibility, 

and agility.
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What did we 
go through?
We had been using a supplier based in the US for our 

digital comms previously, however, were finding it 

difficult to feel supported due to the different time-

zones – sometimes we could be waiting 24 hours for a 

response. A change needed to happen, and fast.

Exploring UK-based options, many seemed complex 

and clunky but then we came across Force24. With a 

striking brand, slick platform, and positive reviews, we 

contacted the team to talk about our email marketing 

ambitions. We were as impressed by their automation 

knowledge and support as we were with the swift demo 

and onboarding process.

Our marketing campaigns are typically very visual, 

and we like to hit customers in the face with engaging 

messaging about how tech can future-proof their 

enterprises. As a firm built on a personable customer 

service too, ‘batch and blast’ content does not work for 

us. We prefer personalised, real-time copy that jumps on 

trends relevant to each sector and provides partners with 

simple call to action functions.

We plugged in Force24 in July 2019 and have not looked 

back. The team helps us to build dynamic email journeys 

that target key national and international audiences in 

a limited marketplace. Our content remains agile and – 

thanks to the data we glean – addresses of-the-moment 

sector pain-points, focusing on our supply chain partner 

credentials and access to enterprise level Wi-Fi and 

Point-to-Point technologies. 

Rolling out one of our first automated campaigns at the 

beginning of 2020, we achieved:

•  Open rates that increased from 16.8% to 54.5% 

•  Click rates that increased from 20.3% to 28.1% 

•  A 260% increase in the number of leads – compared 

to an average campaign
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Where are 
we now?
Thanks to the Force24 platform integrating seamlessly with our CRM, 
we quickly and effectively segmented our database to produce 
highly targeted campaigns with better results – and serve more 
relevant content to our partners.

We have also been able to provide a deeper level of insight to our 
sales team, complete with the lead scoring and interactions detail, 
and our campaigns now save us a considerable amount of time.

We have been incredibly impressed by the entire 

partnership with Force24. Not only have we reached 

more of the right customers, but we understand 

them on a greater level because of the relevant data 

we are collecting. Our automated campaigns have 

led to Purdicom building a strong database of high-

value customers that receive our newsletters, webinar 

promotions and advice-led thought leadership content 

at the times when they are most engaged.

Additionally, with many of our verticals operating in 

highly regulated industries, data protection remains a 

priority. It has been an added bonus to discover that 

Force24 is a GDPR-compliant platform and its team 

understands how to speak to partners that opt-in to 

our marketing messaging.

Some of our highlights since working together have 

included:

• A re-targeting campaign resulting in an email 

open rate increase from 16.8% to 54.5%

• Webinar comms which now regularly attract open 

rates of between 20-54%

Although we have not utilised Force24’s SMS 

capabilities yet, it is certainly something that we 

would like to look into. We typically host many 

events and webinars – and help partners to do the 

same – so it is a huge positive to know that there are 

even more things to discover with this savvy tool. 

Providing customers with another effective touchpoint 

will enable us to further deepen these all-important 

relationships.
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Summary 
Force24 has been a fantastic partner and has delivered on everything 
we have asked. We really benefit from the 2-minute SLA and the team 
continues to support us, in real-time. We are now confidently, and 
swiftly, building effective campaigns that are positively impacting our 
bottom line and driving greater international growth opportunities. 



Get in touch
If you want to talk about your marketing 
call us 0845 272 5990 or email  
info@force24.co.uk
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Force24 Ltd, Office 2, Indigo Blu, 14 Crown Point Road, Leeds, LS10 1EL
0845 272 5990 - info@force24.co.uk


